
Kansas City’s #1 Media Website



Registered Users

Source: Registered Users January 7, 2008

• 1,204,062 Total Registered Users 

• Nearly 1/3 are 18-34 years old

• Most read media website in the city

• Other Statistics:

By Location

Newspaper Market 443,230      36.81%

DMA Market 499,580      41.49%

Out of Market 704,482      58.51%

Newspaper Subscription

The Kansas City Star 167,178      13.88%

Non-Subscribers in the DMA 332,402     27.61%

Registration



Registered Users

Source: Registrations as of January 7, 2008

Count Percentage

Total Registrations @ KansasCity.com 1,204,062  100.00%

By Age

<18 1,995          0.17%

18-20 17,306        1.44%

21-24 61,428        5.10%

25-34 279,527      23.22%

35-44 302,293      25.11%

45-49 136,864      11.37%

50-54 123,716      10.27%

55-64 168,055      13.96%

65-74 54,465        4.52%

75+ 58,413        4.85%

By Gender

F 450,051      37.38%

M 642,967      53.40%

Unknown 111,044      9.22%

By Location

Newspaper Market 443,230      36.81%

DMA Market 499,580      41.49%

Out of Market 704,482      58.51%

Newspaper Subscription

The Kansas City Star 167,178      13.88%

Non-Subscribers in the DMA 332,402     27.61%

Local Newsletter Subscriptions

Chiefs Extra 42,948        3.57%

Big 12 Sports 27,790        2.31%

Preview Extra 35,643        2.96%

Midday Business Report 19,239        1.60%

Readership



Total Monthly Uniques
115% growth 2006/2007
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Source: Omniture 2007



KansasCity.com Reaches More Adults in the DMA than 
MSN, Amazon, or Any Local Media Websites

Base: Adults in the Kansas City DMA 
Source:  Scarborough Research 2007 Release 2

Websites visited past 30 days

Adults in 

DMA

% of adults in 

DMA

% of web users 

in DMA

Total 1,767,900

Accessed at least one site 1,238,000 70.0% 100.0%

1 Google 887,100 50.2% 71.7%

2 Yahoo! 665,000 37.6% 53.7%

3 MapQuest 560,600 31.7% 45.3%

4 eBay 377,400 21.3% 30.5%

5 Weather.com 321,300 18.2% 26.0%

6 Kansas City Star online/KansasCity.com 312,700 17.7% 25.3%

7 MSN 270,800 15.3% 21.9%

8 Hotmail 219,200 12.4% 17.7%

9 Amazon 209,100 11.8% 16.9%

10 TheKansasCityChannel.com/KMBC.com 206,900 11.7% 16.7%

11 AOL 199,100 11.3% 16.1%

12 KCTV5.com 197,000 11.1% 15.9%

13 FOXNews.com 186,400 10.5% 15.1%

14 MyFoxKC.com 151,900 8.6% 12.3%

15 ESPN.com 148,800 8.4% 12.0%

16 ABCNews.com 146,500 8.3% 11.8%

17 CNN.com 131,700 7.4% 10.6%

18 NBCActionNews.com 123,500 7.0% 10.0%

19 National Football League (NFL.com) 113,500 6.4% 9.2%

20 Ask.com 112,900 6.4% 9.1%

Compare us



• Mom2Mom Blog

• Website for local 

Mother’s.

• Five area mother’s with 

different knowledge and 

experience blogging

daily on different 

subject.

• Targeted section to 

women in Kansas City.

Mom’s Blog



• Weekly Blink Newsletter

• Sent every Thursday to 

185,000 women registrants 

in Kansas City.

• New, shopping, events, 

information for women.

• Targeted section to women 

in Kansas City.

Weekly Blink



• The Link Newsletter for Men

• Sent the first Thursday of   
the month to 185,000 men 
registrants in Kansas City.

• New, events, information for 
men.

• Targeted section to men in 
Kansas City.

The Link



On-line Ad Sizes  

Leaderboard ads: 728x90 pixels, appear at the top of channel and story 
level pages,  File size limit: 30K 

Medium Rectangle ads, 300x250 pixels, appear on         
the story level pages. File size: 30K

Skyscraper ads, 160x600 pixels, appear on all pages. File size: 30K

**Peel back, rollover, and takeovers available



Rates



10 Reasons Marketing Plans Should Include the Internet*

1. The Go-To Place for Information
2. What Customers Expect
3. Captures a Wide Range of Customer Information
4. Extreme Target Marketing
5. Stimulate Impulse Purchases
6. Customized Product and Service Offerings
7. Takes Prospects Right to the Sale
8. Conveys Perception of Being a Full-Service Provider
9. Lower Overhead, Lower Costs, Better Service
10. Create Worldwide Presence

*Taken from KnowThis.com/articles 7/26/06


