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AN ADVERTISER'’S GUIDE TO KANSAS CITY STAR PRODUCTS AND SERVICES

This Opportunity Resource book is just what the name implies - a resource that show-
cases all the advertising messages The Star offers that reach its aggregate audience.

Designed as a PowerPoint aid, this reference guide outlines opportunities to advertise:

* In news and feature sections of the newspaper and inserts.
* In the newspaper’s Classified section.

Online.
* In Grand Communications products.

Through The Star’s many specialty products.

Because it reaches more than 1 million readers a week, The Star is the primary market-
ing partner of most of its advertisers. The Opportunity Resource summarizes unique
advertising opportunities so that advertisers can target their marketing dollars and
messages for top results.
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The Star delivers ...
the aggregate
advantage.

The Kansas City Star provides

a depth and breadth of products
and services unmatched in the
metropolitan area. In addition to
being the No. 1 source of news
and information in print and
online at KansasCity.com,

The Star is the area’s primary
retail shopping resource. It
provides the circulation, online
visitors, specialty products,
niche publications, marketing
expertise, advertising opportu-
nities and total audience that
only a media company of its
caliber can.

This book is a quick reference
to all the products, services
and sections The Star provides
that can effectively target and
distribute your marketing
message.
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GET RESULTS

The Rights of Marketing/Advertising

Message

What is the message your
advertising is sending to
your customer. Service?
Selection? Price? Does
this message resonate to
the targeted audience?
Does your message
include benefits, a call to
action and other necessary
information to generate a
positive response?

Merchandise

What you feature in your
ad has a direct relationship
to the expected response.
Selling half price shovels
in summer doesn’t assure
increased sales or
customer response.
Determine what can be
featured which creates
high interest and desire;
capture attention and
interest of consumers to
prompt them to respond
by visiting the store in
person?

Commitment

Being committed to your
marketing/advertising
involves determining the
right budget, allocating
that budget monthly to
correspond with peaks and
valleys in the annual sales
cycle. Taking advantage
of contracts and planning
sales in advance to
maximize results further
demonstrates a commit-
ment to the business.
Committing to preparing
sales staff, stocking up on
merchandise, creatively
displaying featured
merchandise and in-store
marketing all contributes
to the overall positive
results of the campaign.

Frequency
Advertising results build
over time. Advertising
must be frequent to instill
a branding image with
consumers. One time ads
do nothing to build aware-
ness, trust, familiarity

or memorability. These
are crucial for sales
conversion.

C

Audience
Advertising targeted to
the right audience; those
most likely and capable of
buying your products or
services will assure

the greatest response.
Identifying both
demographics and
psychographics allows
advertisers to better
understand where their
customers are and create
persuasive ad messages
appealing to their
specific interests.

Creative

Ads featuring bold
headlines targeted to the
right audience combined
with powerful visuals
concluding with compel-
ling copy complete the
story of why consumers
should buy from you. Ads
should tell the complete
story including the
important call to

action.

Timing

Advertising during peak
buying times assures
greater opportunity

for more sales success.
Shooting when the
ducks are flying means
reaching more motivated
consumers equating

to more potential
respondents to your ad
message. Advertising
should be scheduled
proportionately to their
product(s) sales cycle to
assure maximum ROI.

Size

There are advertising
solutions to fit ALL size
budgets. Smaller sized
ads placed more
frequently can effectively
brand your business to
your target audience.
Increasing the size of
ads can allow for more
merchandising within
the ad to appeal to more
customers.

FOR ADVERTISING OPPORTUNITIES, CALL YOUR ACCOUNT EXECUTIVE OR 816-234-4525 OR E-MAIL ADVERTISING@KCSTAR.COM
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LASSIFIED
npoztuutios

H Classified ads
H Automotive
RECRUITMENT:
H CareerBuilder
H CareerBuilder
Weekly
H Top Jobs
H Star Career
Video Ads
REAL ESTATE:
H Neighborhood
Homes
H Saturday Homes
H Sunday Homes
H Apartments.com
H Urban Living

ONLINE
Opportunitios

M Kansascity.com
ROS (run-of-site)
H Cars.com
H Careerbuilder.com
H Apartments.com
H Star Clicks
Guaranteed
H Targeted e-mail
marketing
H Advertising e-mail
newsletters
e Weekly Blink
¢ The Link
e Auto Deals
e Shopping Deals
* Travel Deals
¢ Travel Time
e Women’s
Wellness
e Men’s Health &
Fitness
H Themed e-mail
newsletters
¢ Midday Business
Report
e Start Smart
e Preview Extra
¢ Chief’s Extra
H Goin’ To Kansas
City e-mail

RAND COM
npoztuutios

H Indulge
H Ink and inkkc.com
H Kansas City
Spaces magazine
H Kansas City
Spaces Annual
Resource Guide
H KC Weddings
B KC Weddings
Bridal Spectacular
show
H Bridal Kit
H Goin’ to
Kansas City
H Moving to KC
H Custom publishing
e Crossroads Arts
District map
¢ Kansas City,
Kansas/Wyon-
dotte County
Convention and
Visitors Bureau
— Visitors Guide
e Savor magazine
e Kappa Kappa
Gamma Holiday
Homes Tour
program

SPECIALTY
Opportunitios

PRODUCTS:

H Star Direct

H Living Well
¢ List creation/

acquisition
e Turnkey list
¢ Printing and
distribution

H Co-op

H Targeted
sections

H Vendor sections

H Unique products
¢ Polybags
e Star Notes
¢ Front Runners
¢ Adscapes

SERVICES:

H Target Finder

B Market research

H Integrated
media

N Photography
services

FEBRUARY 2008



RETAIL
Oppostunitios

With ROP, or “run of
press,” advertising in
The Star, you can take
full advantage of the
area’s single largest
audience available
each day and all
week long in topical
sections that stay
current with a chang-
ing marketplace.

According to our
research, we deliver
audiences of every
demographic in the
metropolitan area:

e Young adults,

18 to 34 years old.

* Women, 25 to 54
years old.

e Households with
$100,000-plus
annual incomes.

* Households with
children under 18.
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More than
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a week.

Sources: MORI 2007, Scarborough 2007 R1,
Claritas Dec. 2006
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Section A, the main news section, is the best-read section in The Star.

RARELS CITY STAR AMALYES

Section A is where readers find the top news of the day — local, state, e * Tm&ﬂ“g cash

national or world. We offer thorough, award-winning, investigative to nnm‘g-:
ik o o inth ’ , comes with

reporting like no other news organization in the metropolitan area. It’s a m;rstencs

great place to get your message across to a broad audience.
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The Star delivers ...

Days of publication:
(X Sunday | XI Monday | X] Tuesday | [X] Wednesday | X] Thursday | (X] Friday | X] Saturday

Local is a highly valued section that chronicles the lives, deaths and
opinions of Kansas Citians. It contains local and regional news, letters

to the editor, editorials and other opinion pieces, obituaries and crime
stories. It also is home to the local voices of some of our most popular
columnists, including Charles Gusewelle, Steve Penn and Mike Hendricks,
and our political cartoonist, Lee Judge. As an advertiser, you have the
opportunity to connect to people who care about their communities.
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The Star delivers ...

Section publishes:

(X Sunday | X1 Monday | X1 Tuesday | X] Wednesday | ] Thursday | (X] Friday | X] Saturday

Statistics tell us three out of four readers of The Star read our award-
winning Sports section. This nationally recognized section offers daily
and seasonal coverage of games, players and stats. Jason Whitlock and
Joe Posnanski, two of our nationally known columnists, tell it like it is.
Sports is a “Triple Crown” winner, having been named recently by the
Associated Press’ sports editors as a Top 10 daily sports section, a Top
10 Sunday section and a Top 10 special section. Your marketing dollars
can hit a home run in Sports Daily.

THE+XSTAR.

KansasCity*com | More than 1 MILLION READERS a week.
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The Star delivers ...

Section publishes:

[ Sunday | CJMonday | [ Tuesday | X Wednesday | X] Thursday | [X] Friday | X] Saturday

Kansas City’s business scene comes alive in our daily business pages.
Business professionals rely on our local business coverage. Every day as
business news happens, we’re there. Unique advertising positions

are available to help you add to your bottom line.
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The Star delivers ...

Section publishes:
(] Sunday | I Monday | [X Tuesday | (1 Wednesday | (1 Thursday | [ Friday | [ Saturday

Star Business Weekly is the place to reach business professionals in
Kansas City. It is our in-depth look at and analysis of what makes Kansas
City businesses tick. We’ve added two new features that can help target
your marketing message. Emerging Business focuses on entrepreneurs
and growing local companies, and KC Stars highlights major players in
various industries. Among business professionals, 15,000 read Ingram’s,
35,000 read the Kansas City Business Journal and 173,000 read

Star Business Weekly.
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The Star delivers ...

Section publishes:
Sunday | (] Monday | [ Tuesday | [ Wednesday | (] Thursday | [ Friday | [ Saturday

MoneyWise is The Star’s consumer business product. It guides con-
sumers on the best way to manage and invest their money. It includes
features about, family finances of area residents, money makeovers
and children and investing. As an advertiser, you can talk specifically to
those people who are conscientious about their investments.

THEXSTAR.
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The Star delivers ...

Section publishes:

[ Sunday | X1 Monday | X] Tuesday | X] Wednesday | X] Thursday | (X] Friday | X] Saturday

FYI is our lifestyle section, and one of the most-read sections in the
paper. In fact, 90 percent of Star readers read FYI. The section focuses
on fashion, advice, comics, games, entertainment and faith. Everything
that’s fun gets packaged in FYI, including coverage of special events

concerts, movies and theater events. For advertisers, this section is
associated with positive news relating to daily life.
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The Star delivers ...

IT TAKES

A WORLD
BLL TIHHES

Section publishes:

(] Sunday | CJ Monday | [ Tuesday | (] Wednesday | (] Thursday | [ Friday | [X] Saturday

This section in FYI includes stories, columns and a multidenominational S
v, Lo 5 o pu MEDIA HINISTER ih
listing of religious services in the Kansas City area. et

THE FULFILLMENT OF
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Section publishes:

(JSunday | CJMonday | (] Tuesday | X1 Wednesday | (J Thursday | (J Friday | [J Saturday

FOOD provides news and reviews of interest to folks who range from
30-minute-meal cooks to gourmet chefs. FOOD provides stories about

area cooks and meal planning, healthy recipes and columns about food
and wine. This section attracts a hungry audience interested in your
marketing message.

Ef'ﬁ"E'FF

llun.rlar',.

gt '-----.‘.....---.-.-..- [

CHEAR 0¥ Ty Cooe

COME TO PAPAYA

THE+XSTAR.

KansasCity*com | More than 1 MILLION READERS a week.




The Star delivers ...

Preview - £

N apmiLe, 2007

ONCE IN A BLUE MAN: THE ‘"MEGASTAR’
Section publishes: GROUP IS READY TO ROCK

[JSunday | (1 Monday | (1 Tuesday | C1Wednesday | X Thursday | (] Friday | [ Saturday S

 crew rolh inkn Kemper Arens Saterday, | 29

Preview helps readers plan their weekend. It contains information about
area entertainment, arts, night life and restaurants. For advertisers, this
means a great place to target a message to those with money to spend.

Kansas City is a top market for attending movies.

In Kansas City...

Kansas Citians spend...

THE+XSTAR.
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Neighborhood News is a tabloid-
size section targeted to 12 zones.
The zoned sections contain infor-

mation specific to a local communi-

ty and a calendar of events spe-
cific to a geographical area. Each
section features news on schools,
government and local newsmakers.
This is the place where your kid’s
soccer team or your neighbor’s in-
teresting hobby may be featured.

Neighborhood News helps you stay
informed about what’s happening
in your own back yard so that you
can make critical decisions about
your life. Advertisers can afford-
ably deliver their message to a
targeted audience.

THE+STAR.
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More than
1 MILLION READERS
a week.

_ Platte County
Wednesday & Saturday

_ Wyandotte/Leavenworth
Wednesday

_ Shawnee/Lenexa
Wednesday & Saturday

e _ Shawnee Mission
Wednesday & Saturday

Wednesday & Saturday

Blue Valley/Leawood

Wednesday & Saturday

Northland
Wednesday & Saturday

Liberty I
Wednesday & Saturday

City

Wednesday

Independence/Raytown
Wednesday

Blue Springs
Wednesday

Lee’s Summit/Southland
Saturday
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The Star delivers ...

* Olathe * Blue Valley/Leawood * Shawnee Mission * Shawnee/Lenexa

Sections publish:
(] Sunday | CJ Monday | [ Tuesday | [X] Wednesday | (] Thursday | [ Friday | [X] Saturday

These four Neighborhood News sections are published twice weekly
— on Wednesday and Saturday. They cover the affluent, fast-growing
areas of Johnson County, which statistics tell us is in the top 2 percent
of all counties in the nation based on average household incomes.

* Wyandotte/Leavenworth

Section publishes:
(] Sunday | CJ Monday | [ Tuesday | [X] Wednesday | (] Thursday | [ Friday | [ Saturday

The Star has always been there in Wyandotte County, chronicling the

news of this fast-growing county. And as the growth continues, we’re MIKESIC RETIRES
¥

going to be right there covering the emerging retail scene. Kansas J"dges

career
Spanned
30 Years

Speedway, The Legends, the T-Bones, Cabela’s, Nebraska Furniture
Mart and the ongoing development in the Schlitterbahn Waterpark
create opportunities ripe with marketing potential.

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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The Star delivers ...

Northland numbers:.

¢ Liberty ¢ Platte County ¢ Northland

y and Salurday, werving Plalte County

LPLATTE COUNTY

Jal kit

i
i

Sections publish:
(] Sunday | (I Monday | [ Tuesday | [XIWednesday | [ Thursday | [ Friday | [X] Saturday

il

These sections include local coverage and are called Liberty, Platte

i
£

County and Northland. To keep up with the explosive growth occurring
in the Northland, these Neighborhood News editions have expanded
coverage to include Saturdays.
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The Star delivers ...

* City * Independence/Raytown ¢ Blue Springs

Sections publish:

[1Sunday | [JMonday | [ Tuesday | X1 Wednesday | [ Thursday | (] Friday | [ Saturday

City Neighborhood News focuses on distinctive, original Kansas City
neighborhoods, such as Waldo, Brookside, Hyde Park and Quality Hill.

Independence/Raytown and Blue Springs focus on these first-tier Kan-
sas City suburbs with distinct histories. Eighty percent of Star readers
in eastern Jackson County depend on Neighborhood News to inform,
enlighten and entertain.

¢ Lee’s Summit/Southland

Section publishes:

[1Sunday | (] Monday | (] Tuesday | -1 Wednesday | [ Thursday | (] Friday | [X] Saturday

Lee’s Summit/Southland chronicles the dynamic growth of Lee’s Sum-
mit and Cass County.

THEASTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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Reading the Sunday edition
of The Kansas City Star is an e  mcw rooeeTs  MEE S
important part of Sunday for
readers and shoppers, who
carve out time to delve into
the paper looking for shopping
opportunities.

AT 2 00

Read on for more information
about specific Sunday Star
products.
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More than
1 MILLION READERS
a week.




The Star delivers ...

Section publishes:
(X1 Sunday | (] Monday | [ Tuesday | (] Wednesday | (] Thursday | [ Friday | [ Saturday

Kansas City’s cultural scene is captured on the pages of our arts and
entertainment section. Book reviews, live theater news and reviews,
and the arts scene come alive in this highly read section. In fact,
A+E is among the Top 5 sections in the Sunday paper that women
readers turn to. Savvy marketers turn to A+E to reach audiences
with disposable incomes who value the finer things in life.

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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The Star delivers ...

Section publishes:

(X1 Sunday | (I Monday | [ Tuesday | [1Wednesday | (1 Thursday | [ Friday | [ Saturday

Our award-winning Sunday travel section allows readers to leave
town without ever leaving their couch. It provides local as well as
worldwide getaway features, a yearly Travel Photo Contest and spe-
cial sections. Go provides a one-way ticket to successful marketing
campaigns.

THE+XSTAR.
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The Star delivers ...

Section publishes:

(X1 Sunday | (] Monday | (] Tuesday | [1Wednesday | (] Thursday | (] Friday | [ Saturday

House and Home is all about your house and home. It’s a localized
Kansas City version of every home-decorating and home-improve-
ment television show out there. Your marketing dollars speak direct-
ly to those ready, willing and able to buy for their homes.

In the past year:

Among readers of H+H:

Kansas Citians spend:

THEXSTAR.

KansasCity*com | More than 1 MILLION READERS a week.
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The Star delivers ... S
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Section publishes:

(X1 Sunday | (] Monday | (] Tuesday | 1 Wednesday | (] Thursday | (] Friday | [ Saturday

Advertisers get tremendous response from readers who love to T

laugh. Our Comics section is a perennial favorite of all ages and gen- ET)

. . . ("t maougnt onaear | (8] | ae
erates high readership. As an advertiser, you can purchase unusual Hishis a1l |
ad placements on the Sunday comics, such as gatefolds and spadea 1k ;
positions to make your message come alive. = 'l
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THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.




STAR MAGAZINE

The Star delivers ...

a reader favorite. STARIING AN

Section publishes:
Sunday | I Monday | (1 Tuesday | (1Wednesday | [ Thursday | [ Friday | [ Saturday

Star Magazine is one of the few local Sunday magazines published

in the country by a daily newspaper. It’'s a Sunday staple that focus-
es on Kansas Citians, and it continues to be one of the Top 5 most-
read Sunday sections in The Star. Advertising opportunities include
regular advertising special sections on health care, home décor and
Kansas City trends.

e Most of Star Mag readers are women,
who make the majority of health-care spending
decisions for their families. C T o AN \‘:
o Half of the 1,278,000 who visit a medical =l NSt
specialist or program in the past year read Star Mag.
e $1.7 hillion is spent in health and personal
care stores.
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KansasCity,com | More than 1 MILLION READERS a week.




The Star delivers ...

The Kansas Clty Star
s kansascify.com

Jurss 10 = Jgne W, 2007

Section publishes:

Sunday | ] Monday | [] Tuesday | (.1 Wednesday | (1 Thursday | [ Friday | [] Saturday

There remains an engaged audience that values a weekly televi-
sion Sunday guide, a targeted product with a specific audience. The
majority of readers of Star TV keep it and refer to it all week long,
which means your advertising message is there with them.

lresrrai kel e ey

THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.




STAR SAVINGS

The Star delivers ...

twice the impact.

Section publishes:
Sunday | (] Monday | (] Tuesday | [X] Wednesday | (J Thursday | [ Friday | (J Saturday

Published twice weekly, Star Savings runs as an insert on Sunday
and houses our nonsubscriber inserts midweek. As an advertiser,
you saturate the entire metropolitan area with one great product.

e 1,241,000 Kansas Citians use coupons and
1,018,000 use coupons from The Star.
e $4.2 hillion is spent at general
merchandise stores.
* $3.2 hillion is spent at eating places.

THE~STAR. |

KansasCity,com | More than 1 MILLION READERS a week.
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The Star delivers ... . M«M@

Inserts publish:

Sunday | ] Monday | [X] Tuesday | X Wednesday | X] Thursday | [X] Friday | [X] Saturday

Inserts are one of the top sections for Star readership. They're a
destination — not a distraction — for readers, who actively seek
these marketing messages. Whatever you sell, from tools to
toothpaste, there’s an insert reader who will be interested in

your message. Whether it comes as a preprint or a Star print-and-
deliver insert, you can target your insert message to the right audi-
ence — to subscribers or nonsubscribers in the entire metropolitan
area or down to the ZIP code. s

The Kansas City Star inserts provide:

THE+XSTAR.

KansasCity*com | More than 1 MILLION READERS a week.
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Classified advertise-
ments are available

in The Star in print
and online anytime.
Whether you need to
fill a job, sell a vehicle
or sell your house,
The Star’s Classified
sections provide
maximum impact as
Kansas City’s reigning
marketplace.

THEASTAR.

KansasCity,com

More than
1 MILLION READERS
a week.

Sources: MORI 2007, Scarborough 2007 R1,
Claritas Dec. 2006




CLASSIFIED ADS

The Star delivers ...

ready, willing and able buyers
and qualified employees.

Section publishes:
Sunday | [XI Monday | [X]Tuesday | [XI Wednesday | [X] Thursday | [X] Friday | [X] Saturday

Two-thirds of our readers consider Classified a regular part of their
daily reading. Our daily Classifieds allows one-stop shopping for
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everything from automobiles to zoom lenses. — e T

Read on to learn more about how
The Star’s Classified sections can target your
messages to an eager audience.
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AUTOMOTIVE

The Star delivers ...

revved-up sales.

Section publishes:

Sunday | (I Monday | [ Tuesday | [L1Wednesday | (1 Thursday | [X] Friday | [x] Saturday

The Star is the leading source of automotive information for both new
and used vehicles. Our Tom Strongman is Kansas City’s recognized
authority on the cars of today and the classics of yesteryear. Take a test
drive with him as he reviews new cars on Fridays and Saturdays. Ride
with Tom on Sundays down memory lane as he writes about classic
cars. Our automotive sections continue to be the destination stop for
car buyers. So jump-start your weekend vehicle buying on Fridays and
stay along for the ride all weekend long. Include cars.com to get more
mileage from your marketing message.

* 59% of readers are men.
® 50% are 25-49 years old.
* $5.6 hillion spent at auto dealers in a year.
¢ 528,000 plan to buy a vehicle
in the next two years.

THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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The Star delivers ...
recruitment
products.

The Star offers recruitment
solutions that are specific to
various industries, such as
engineering, transportation
and health care, and to
professionals in general.

IN PRINT, ONLINE. ANYTIME.,

It's Simple. It"s Convenlent. I1's Secure. |f Gets Results

ersonal attention
Heartland Spine

ELANURES & DWER TS ARETION

meemee careprbuilder

IN PRINT. ONLINE. YOUR FUTURE |5 HERE.
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FALLING SHORT
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Package your recruitment
message with CareerBuilder.
com for maximum impact.
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CAREERBUILDER

The Star delivers ...

top talent quickly.

Section publishes:

Sunday | (I Monday | [ Tuesday | [1Wednesday | (1 Thursday | [ Friday | [ Saturday

Find Kansas City’s top talent by advertising in The Kansas City Star’s
CareerBuilder Sunday, where you’ll be able to find the right people
quickly. We deliver the audience that fulfills your recruitment needs.
Our recruitment solutions team is ready to take your business to the
next level with our expanded products and services, which are much
more than help-wanted ads.

e 3in 9 are currently employed
in white-collar jobs.
e Split evenly hetween ages 18-34,
39-49 and 50-plus years old.

THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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CAREERBUILDER WEEKLY

The Star delivers ...

more than 31,000 copies
every week.

Section publishes:
(] Sunday | [XI Monday | [ Tuesday | (] Wednesday | (] Thursday | [ Friday | [ Saturday

Each Monday, CareerBuilder Weekly arrives at more than 1,200
locations reaching your prospective employees throughout the
metropolitan area.

As a free supplement,
CareerBuilder Weekly reaches nonsubscribers,
making your recruitment dollar
reach even further.

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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WEEK OF APRIL 23 - 29, 2007

careerbuilder
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Find your dream career at www.kansascity.com/careerbuilder or for
more jobs see the Sunday Kansas City Star. Phone 816-234-4000 to advertise.

Employment Calendar (R o e o

w- s, Whogare e ks Vs, Wlesy T 17,
e gy Cnarimnd Pk, * s tn 7580, Helies b,
115 & bl
] @mmhwh
Ve T s B, Thee w w1y " ks i Pl o By
E Lirwerrsit, bl e 1 il
VOB [ g B € masrarl P, 4%

ol B gt
IT Training Works!
a1% 07 g ¥

S e ——
5 e s a4 g e
B [ ————
e 1 i s AR
i vt il ™™

Next classes start April 30th!

B66-850-3146

r
=
(NN
Ll
=
o
Ll
=
p—
=)
o0
==
Ll
Ll
==
=
X
=
Ll
Ll
5
A
<<
—|
o




TOP JOBS

The Star delivers ...

nremier print and online
recruitment opportunities.

ot .luu. waneaiary com

S N il B Gy

— Kansasl:nty*cum |

Target job seekers through The Star’s Top Jobs Print and

Top Jobs Online. Through Top Jobs Print, you can be the first
to attract job seekers with our premium front-page refer-

ral in the CareerBuilder section of Sunday’s Kansas City Star.
Through Top Jobs Online, you can take advantage of premier
online positions to target passive job seekers throughout
KansasCity.com channels, including home, business, news,
sports, entertainment and FYI/living.
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- FALLING SHORT
OF ‘BEST PR

KansasCity,com | More than 1 MILLION READERS a week.

IN PRINT. ONLINE. YOUR FUTURE |5 HERE.
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Loak for all these jobs mside or enlise teday,

Bank Midwest

Banking Opportunities
See our ad in Class 403

Confidential Company

See our ad in Class 403

Confidential Company

National Acct. Executive
See our ad under Sales

Creative Blow Mold




STAR CAREER VIDEO ADS

The Star delivers ...

the newest way to reach
top employees.
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|
| & Mo Easeae
En Renisis
|8 Lioeai Brapying
| = KD ks Dauin
| = Sreetosa
|+ rerwmans Ao
| @ AR Clnstids

+ Crsalm ae st

= Fing n Ad
- Peln

Send a personalized message about your employment

needs through The Star’s Career Video ads available through
kansascity.com. You can feature your company, drive job
seekers to your Web site and detail employment opportunities.

TH

KansasCity,com | More than 1 MILLION READERS a week.

Saams Sy [ amres (van

— e Ciry ATin =
T o i 1 ™ Ty

Dok g K Ve = | Wy Wity Kl Frufaaia =

| KansasCity,com

TR " T

Flatstuds : Foprgrmet : B T8 emawede e

Employment TV @5

Ka nsasCIty*cnm

I‘EPIH.DIC =10 I.IIHH Edeeamata e

Click here

for more
details.

cim () Amchives () Web for

Employment TV

e Gand
i | P | g 1 o b

KansasCity,com

POWERED BY DIGITAL MEDIA COMMUNICATIONS

N
(o]
=X
Q
Ll
(=]
—
o=
Ll
Ll
(= =
=X
(e
o=
=X
[T
Je
(=]
Ll
(N
L
g
=T
—
(e




The Star delivers ...
real estate buyers.

EI HOUSES IIEIH Homes - Aarimess - Mlm

Saturday Homes

Whether it’s a loft condo or
a sprawling mansion that you
want to market, The Star has
products to get it sold.

Read on to learn more about
how The Star can be your real
estate marketing partner

i s e e ey 8 i Y Tl e
Ton gt 8 e

THE+STAR.

KansasCity,com

More than
1 MILLION READERS
a week.

Superior location, award-winning
hmldm. affordable living
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apariments.com..

Community combines
top-rated education,
location, lifestyle
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NEIGHBORHOOD HOMES

The Star delivers ...

a targeted audience.

Section publishes:

(] Sunday | (I Monday | [ Tuesday | [1Wednesday | [ Thursday | [X] Friday | [ Saturday

A REAL ESTATE
www.k.wi-ﬁE,FENTAL RESGURCE.

amyrealestagp

Discount exten
B at Johnson County uEu?mm

Hiphody :ri-,
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Neighborhood Homes features new and resale real estate in specific
geographic areas. It’s The Star’s guide to weekend open houses, and
it’s zoned three ways:

¢ Kansas.

¢ Northland.

¢ Missouri South.

Neighborhood Homes allows you
to help house hunters start
their weekend home search.
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SATURDAY HOMES Saturday Homes

The Star d e I ive rs LLL] A NEW HOME EE*AE.E?T:’;TIIE"FILHEEFNTﬂL S0URCE.

motivated buyers looking for
available homes.

Saturday Homes publishes:
(] Sunday | (I Monday | [ Tuesday | [C1Wednesday | [ Thursday | [ Friday | [X] Saturday
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Panoramic views, lavish interiors Life on Delaware Street
Saturday Homes allows you to target your message to people greet homeowners =

looking for new homes in new communities, resales and rentals. s
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As an advertiser, you’ll get your message to people specifically
interested in what you have to say.

e s et = i g

e Among Saturday Star readers looking for a home,
half read Saturday Homes.
e The Staris the primary source when looking "ol coseot o ondos i gty
to buy or rent a new home or apartment.
e 355,000 Kansas Citians moved
in the past three years.

THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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SUNDAY HOMES

The Star delivers ...

resale and new home shoppers.

Sunday Homes publishes:
(X1 Sunday | (] Monday | [ Tuesday | (] Wednesday | (] Thursday | [ Friday | [ Saturday

Sunday Homes is a broadsheet section that features neighborhood
profiles and information about financing options. It is your one-
stop resource for those looking to buy either existing or newly built
homes. As an advertiser, you’ll get your message to people specifi-
cally interested in what you have to say.

® 30% of readers are business professionals.
e Among Sunday Star readers looking for a
home, half read Sunday Homes.*
e The Star is the primary source when looking to
buy or rent a new home or apartment.
¢ 359,000 Kansas Citians moved in the past
three years.

* Formerly Home Guide

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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APARTMENTS.COM

The Star delivers ..

ETTN mouesnay, s 34, 3050 UL L ANATSETTY ST
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aparfments.com..

Section publishes in Preview:
(] Sunday | (I Monday | [ Tuesday | [1Wednesday | [XI Thursday | [ Friday | [ Saturday

.....

LTI

Apartment dwellers will find all they need in the pages of Apart-
ments.com. The section features profiles of apartment communities
throughout the metropolitan area. Apartments.com is printed within

the pages of Preview and also appears online to assure maximum
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exposure.
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¢ Two-thirds are employed.
e Includes all ages starting at 18.
¢ 26% have a household income hetween
$35,000 and $50,000.
e Three-fourths do not have kids at home.

THEASTAR.

KansasCity,com | More than 1 MILLION READERS a week.




URBAN LIVING

The Star delivers ...

tdowntown chic.

Section publishes once a month in Preview:

(] Sunday | (I Monday | [ Tuesday | [1Wednesday | [x] Thursday | [ Friday | [ Saturday

Urban Living is published the Thursday before the first Friday of the
month. It coincides with the Crossroads Arts District’s First Fridays
art gallery tour.

Advertisers who want to reach
those who love and enjoy downtown Kansas City
have found a marketing partner
within the pages of Urban Living.

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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Condos blend historic "Cool space, no plan’
roots with modern festyle
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KansasCity.com is The Star’s Web site,
and the No. 1 media Web site in the
metropolitan area. It has 2.9 million
unique visitors who visited more than
once a month with 5.5 million visits.
When they came to visit, they stayed
awhile, with 29 million page views.

* One-third of our registered users are
young adults, ages 18 to 34, who have
a proven online lifestyle.

e KansasCity.com users also shop on-
line more than the community in gen-
eral. Our statistics show that nearly
nine out of 10 users of KansasCity.
com also shop online.

e You’ll be able to extend your message
to 293,000 area non-subscribers.

* A presence on KansasCity.com means
when you advertise in print and on
our Web site, you’ll reach 75 per-
cent of the metropolitan area’s adult
population in a week and nearly nine
out of 10 in a month.

THEASTAR.

KansasCity,com

More than
1 MILLION READERS
a week.

Sources: Omniture October 2007, Scarborough 2007 R1,
MORI Market Study 2007 and Web Solutions 2007




KANSASCITY.COM un-or-sire

The Star delivers ...

W LSty oovn | bman Fage

comprehensive exposure. R

Accessible online 24 hours a day, seven days a week:

(X1 Sunday | (X Monday | (X1 Tuesday | [XI Wednesday | [X] Thursday | [X] Friday | [X] Saturday
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KansasCity,com | More than 1 MILLION READERS a week.




CARS.COM

The Star delivers ...

more mileage.

Accessible online 24 hours a day, seven days a week:

(X1 Sunday | (X Monday | (X1 Tuesday | [XI Wednesday | [X] Thursday | [X] Friday | [X] Saturday

The Star has a partnership with Cars.com to bring the most compre-
hensive 24-hour access to car information for those looking to buy
or sell a new or used car. Cars.com is visited by more than 8 million
car shoppers each month. In fact, one-third of KansasCityCars.com
visitors go through KansasCity.com.

Sixty-five percent of online used-car shoppers
shop Cars.com. That makes it an invaluable
marketing tool for you.

THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.

Source: Cars.com
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CAREERBUILDER.COM

The Star delivers ... s’ KansasCity, com

0% APR for 80 months = e

more mileage. .

B

1
D e o I e “““sn"f

srenrbuildec
Accessible online 24 hours a day, seven days a week: R
' —r — P
(X1 Sunday | (X Monday | (X1 Tuesday | [XI Wednesday | [X] Thursday | [X] Friday | [X] Saturday Rrpitds e yma— p—
g - 5w g Tan Jose, A
Careerbuilder.com is the No. 1 online resource for job seekers. The Wi

Star has a partnership with Careerbuilder.com to provide links to job Other Searcnas | Brewss ot Exogeies (wien

openings and ad placement opportunities. With one package price,
you can place your recruitment ad online at Careerbuilder.com
and in The Star for even more reach.
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e Top Jobs
o Star Career Video ads

THE+XSTAR.

KansasCity,com | More than 1 MILLION READERS a week.

Source: CareerBuilder.com




APARTMENTS.COM

The Star delivers ...

consumers actively seeking
apartments.

Accessible online 24 hours a day, seven days a week:
(X1 Sunday | [x] Monday | [x] Tuesday | [x] Wednesday | [X] Thursday | [X] Friday | [x] Saturday

The Star is affiliated with Apartments.com, the exclusive provider
of apartment information for the Web sites of more than 180 news-
papers and strategic partners across the country. Apartments.com,
as featured on KansasCity.com, acts as a powerful lead resource for
people looking to rent your properties.
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e Banners
e Listing packages

e Virtual tours
e Matching to 28 amenities
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THE*STAR.

KansasCity,com | More than 1 MILLION READERS a week.

Source: Apartments.com
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STAR CLICKS GUARANTEED

The Star delivers ...

search marketing at its easiest.

Accessible online 24 hours a day, seven days a week:
(¥ Sunday | [x] Monday | [x] Tuesday | [x]Wednesday | [x] Thursday | [xI Friday | [x] Saturday

StarC,l(icksé

GUARANTEED

Gocagle"

| Hometown plumber | Search

Star Clicks Guaranteed is search marketing in one turnkey operation.
You’ll pay only for a guaranteed number of clicks. You save hours by
outsourcing to The Star. Here’s why:

Star Clicks hids on the key words,
manages the search engines, tracks and consolidates
the results, and offers guaranteed clicks on more than
80 search engines.
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TARGETED E-MAIL
MARKETING

The Star delivers ...

two e-mail blasts
each month.

i e by:
You can target KansasCity.com users with your message by

e Geography (ZIP code, county or state).
e Gender.
* Age.

THE+STAR.

k.
KansasCity,com | More than 1 MILLION READERS a wee

THE*STAR.
KansasCity, com
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TARGETED ADVERTISING
E-MAIL NEWSLETTERS

The Star delivers ...

an audience that wants to
See your message.

You can target KansasCity.com users with:

e Weekly Blink.

A weekly e-mail that targets
women who are registered
users of kansascity.com.

e The Link.

A monthly e-mail that targets
men who are registered users
of kansascity.com.

e Auto Deals.

A twice-yearly e-mail targeted
to auto consumers.

e Shopping Deals.

Targets those looking for
special offers and discounts.

THEASTAR.

¢ Travel Deals.

Targets those interested
in a getaway to a specific
destination.

¢ Travel Time.

Reaches Kansas Citians
interested and motivated
by travel opportunities.

e Women'’s Wellness.

An annual e-mail that
targets area women.

e Men’s Health & Fitness.

An annual e-mail that
targets men.

KansasCity,com | More than 1 MILLION READERS a week.

NOVEMBER 2007

THE®

e MAN'S GUIDE

RTAINMENT:
mzim AT DATE DESTINATIONS

The best to iMpPress..
MORE!

NIGHT LIFE:
ROCK OUT

Friday November
saturing great food, drink

Plura
Penthouse
2nd at Fuel, 7300 W, 19th,

and The Wizard's girls.
fram Visionary Jewelers

November 1, 2007

SWEENEY Top
THE MUSICAL: 2
Jan, 8-13 at The Music Hall

Get $10 off Open
BLINK! Rening Night:

Eating For Life:
100 Hn::-[?_llthful_ Recipes

THIS MONTH® .
gcmish Hens in gfdesr RECIPE.
LNk

INN

Great food,
areat atmosphers,
areat price,
Any accassion.
BLINK!

NIGHT LiFE - ROCK ouT
Friday November 2na at Fuel, 7300 w. 119th

Ff,-aturrng_ great food, drinks ang The Wizard's

g;rgbgt;?me{fto win a necklace valued at
, om i

B isionary Jewelers between

BLINK!

SMOOTH OPERATORS:
Friends who remove hair togeth.er, stay

B 0 i, ;?lghlel:rﬂer! They also save a bundle. Learn how!
handbag and receive 1 '
discount on any*
regularpriced handbag
purchase of $50 or more,
Used handbags will be
donated 10 a local charity.

ENTER TO WIN
;‘:; :annah Mantana tickats

ack stage passe
the Jonas Brothers! N
BLINK] For you, from
Mom2Momke.com!

*Coach, Furla, Ball and
Carkos Falehi handhags exclued,

Lo | M2 [F
‘J,'HIOHM?_

SIGN UP | MY AccounT

3
UNSUBSCRIBE | aBoyy US | conTacT us

M TO KANSAS CLTY

Don't miss your
chance to see college
pasketball's most :

THE«STAR,
KansasCity, com

;

Fabric sats the
pattern for styl

INDULGE

$250 off
1st Visit
for spider
veins, Show
off your lags)
Vein Centors
for Excellence
of Kansas

City is the area's Pramier
<anter for the state-of-the-
art treatment of varicose &
spider vains,

BLINK]

Are You Nesting?
Fall is a timo for nesting.
Got yours at Waadlanct
Glen, With its fuurious
desian and respect for
Mather Nature, this nest
will feel good to come
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THEMED E-MAIL
NEWSLETTERS

The Star delivers ...

computer-savvy
consumers.
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You can target KansasCity.com users through:

e Midday Business Report.

Local business news e-mailed halfway through
each work day.

o Start Smart.

A quick summary each morning of Kansas City’s
top 10 news topics.

e Preview Extra.

A Thursday look at entertainment news for
the coming weekend.

e Chiefs Extra.

A recap and a look ahead on the morning following

Chiefs football games.

Mﬁdmnmuhanlm of KansasCin com

MUSIC AMD NIGHTLIFE

Puddie of Mudd singer w i
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KansasCity,com | More than 1 MILLION READERS a week.
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GOIN' TO KANSAS CITY
E-MAIL

The Star delivers ...

an e-mail newsletter.

E-mail newsletter sent:
[XIMarch | [X]June | [X] September | [X] November

including:

¢ Kansas.
* Jowa.
¢ Nebraska.

THEASTAR. |

k.
KansasCity,com | More than 1 MILLION READERS a wee
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RAND COM
ppottunitios

Grand Communica-
tions is the targeted-
publication and
events division of The
Kansas City Star.

This division speaks

to a specific audience
that best uses your
products and services.
You can market to
brides-to-be, visitors
to Kansas City, new
residents and discrimi-
nating shoppers who
rely on quality lifestyle
publications.

THExSTAR.

KansasCity,com

More than
1 MILLION READERS
a week.

Sources: MORI 2007, Scarborough 2007 R1,
Claritas Dec. 2006
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INDULGE

Grand Communications delivers ...

sophisticated shoppers.

Magazine publishes:
Monthly

GRAND COM | INDULGE

Indulge is a monthly glossy broadsheet magazine that reaches
Kansas City’s most affluent households. It showcases the latest
trends in fashion, luxury, beauty and stylish entertaining.

30,000 copies are distributed to affluent Kansas Citians via:

e Direct-delivery inside The Starto our most
affluent subscribers.

e Direct-mail to homeowners with the area’s
highest home values.

e Upscale retailers, high-end salons and spas,
and high-profile events.

THEASTAR.

KansasCity,com | More than 1 MILLION READERS a week.




INK AND INKKC.COM

Grand Communications delivers ...

young, hip readers with money to spend.

Magazine publishes:
[JSunday | CJMonday | [ Tuesday | [XI Wednesday | (] Thursday | [J Friday | (] Saturday

Ink and inkkc.com are The Star’s new products designed to inform,
entertain and link more than 400,000 21- to 34-year-olds who work
and play in the Kansas City area. They are produced by smart,
sophisticated and connected 20- and 30-somethings who are part
of the coveted demographic advertisers want to reach.
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* 50,000 complimentary copies of Ink are distributed
to 1,300 locations.

e Ink is distributed in racks at restaurants, grocery
stores, hars, gyms, coffee shops, entertainment
venues, convenience stores and retail stores.

* [nk’s Web site, inkkc.com, provides advertisers a
daily opportunity to hook up with young professionals.

Actial fabrics talke flight
{nt the WestBottoms 1 2

THEXSTAR.

KansasCity*com | More than 1 MILLION READERS a week.




KANSAS CITY SPACES

Grand Communications delivers ...

affluent readers.

Magazine publishes nine times a year:
February | (X1 March | [XI April/May | X1 June/July | [X] August | [X] September
October | [XI November | [XI December/January

Kansas City’s fine home design and lifestyle magazine captures the
best of fine living with exceptional photography of stylish homes,
beautiful gardens, the latest fashions and creative entertaining. It’s
distributed by subscription, targeted mailings and on newsstands.

e Published 10 times a year with nine lifestyle
issues and one annual resource guide.

* Highest circulation of any local publication of its
type in Kansas City with 40,000 copies.

* Highly targeted, multi-faceted approach to
distribution that carries your message to Kansas
City’s most affluent homeowners.

THEASTAR. |

KansasCity,com | More than 1 MILLION READERS a week.

CLASSIC CHIC

(CNJISE PARK HOME

SUMMER IM THE CITY
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KANSAS CITY SPACES
ANNUAL RESOURCE GUIDE

Grand Communications delivers ...

deas.

Guide publishes:
(XIMay

2007

ANNUAL
RESOURCE
UIDE

A guide to help affluent Kansas Citians — whether building, remod-
eling or decorating — inside or out. Also used by many industry
professionals as a reference for networking and learning about the
latest trends used by competitors and others in the industry. The
Resource Guide is distributed in exactly the same way as Kansas
City Spaces, but has a bonus circulation of 5,000 copies for a total
circulation of 45,000 per issue.

Readers keep the guide all year, and that means
maximum marketing exposure for you.
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KansasCity,com | More than 1 MILLION READERS a week.




KC WEDDINGS

Grand Communications delivers ...

comprehensive exposure to
hrides and grooms.

KC Weddings publishes:
(X1 June | [X] December

KC Weddings magazine is the most comprehensive local information
source for planning a wedding in and around the Kansas City area.

It features fresh editorial content, the most complete reception site
guide and many pages of current bridal fashion and accessories.

36,000 copies are distributed annually via:

e 200-plus newsstands and hookstores.

e Bridal Spectacular and other area bridal shows.

e Direct mail to brides through the Bridal Kit program.
e Complimentary distribution at advertiser locations.

Advertisers have online presence on KCWeddings.com and
access to our bridal database.

THEASTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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KC WEDDINGS
BRIDAL SPECTACULAR

Grand Communications delivers ...

unbridled enthusiasm.

Event held:
(X January | [X] July

KC Weddings Bridal Spectacular is one of the largest and most
attended bridal events in the Midwest.

e Creates an opportunity for vendors to meet
face to face with thousands of brides and grooms
in a single day.

e Vendors receive a database of the names and
addresses of soon-to-he brides and grooms who
attend the show.

THE~STAR. |

KansasCity,com | More than 1 MILLION READERS a week.
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BRIDAL KIT

Grand Communications delivers ...

direct mail to brides.

Kit mailed:
Monthly

KC Weddings Bridal Kit is a monthly direct-mail program for brides.

It’s an information-filled packet with fliers and brochures from par-
ticipating businesses and a copy of KC Weddings magazine.

Participating advertisers have online access
to a database of the names and address of brides
who register on KCWeddings.com each month.

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.
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GOIN’ TO KANSAS CITY

Grand Communications delivers ...

300,000 visitors.

Magazine publishes:
March | [X]July | [X] November

Goin’ to Kansas City is the ultimate visitors guide for the
metropolitan area. It offers information on local events, attractions,
shopping, dining and accommodations. The travel-friendly,
digest-size magazine has a convenient pull-out map.

The magazine has a distribution list of 300,000.
It is available at more than 145 hotels, area attractions,
visitor centers and racks throughout the city.
It is also published online at gointokansascity.com and _
is linked to KansasCity.com. THE KaNSAs CITY R - KaNsAsCITY.COM
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ACCOMMODDATI SHOPPING . MAPS

THEASTAR. |

KansasCity,com | More than 1 MILLION READERS a week.




MOVING TO KC

Grand Communications delivers ...
newcomers with

money to spend.

Magazine publishes:
November
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Moving to KC is the ultimate user’s guide for people new to the area.
It’s distributed through real estate agents, local chambers of com-
merce, utility companies, school districts and major employers.

With a distribution of 20,000 and online access
through KansasCity.com, Moving to KC is your
opportunity to be the first to introduce your products
and services to newcomers in the area.

THEXSTAR.

KansasCity,com | More than 1 MILLION READERS a week.




CUSTOM PUBLISHING

Grand Communications delivers ...

custom publishing projects.

Our sales staff is your sales staff. That means we can complete

custom publishing projects for your business or for designated
shopping districts. Examples of these custom projects include
the Crossroads Arts District map and the Kansas City,
Kansas/Wyandotte County Convention and Visitors Bureau
Visitors Guide on this page.

e Grossroads Arts District map

e Kansas City, Kansas/Wyandotte County
Convention and Visitors Bureau —
Visitors Guide

e Savor magazine

e Kappa Kappa Gamma Holiday Homes
Tour program
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When your market-
ing efforts need to
expand, our specialty
products and mar-
keting opportunities
showcase your mes-
sage in a new way.

The Star makes sure
that your message is
delivered with im-
pact, which results in
increased sales and
visibility. Read on to
learn more.

THExSTAR.

KansasCity,com

More than
1 MILLION READERS
a week.

Sources: MORI 2007, Scarborough 2007 R1,
Claritas Dec. 2006




STAR DIRECT

The Star delivers ...

smart, creative direct-mail

Star Direct is the direct-mail arm of The Kansas City Star and can be
your partner for all your direct marketing needs.

EhouaLts™

Star Direct provides prospect lists, target analysis,

in-house creative talent, design development, printing

and postal optimization, response tracking and
program management — all in one stop.
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LIVING WELL

The Star delivers ...

10 advertisers in one

Card package mailed:
(X1 January | [XIMarch | [xI May | [x1July | [x1 September | [x] November

Living Well is a shared-mail packet produced and mailed six times a
year to households with targeted income and home values. It’s your
opportunity to share the cost of a direct-mail program with nine
other advertisers who want to reach affluent households.

The card package is targeted to three zones — Johnson County, the
Country Club Plaza and Lee’s Summit — and reaches at least 28,000
households in each zone. You can choose to participate in one, two or
all three zones.

e List creation/acquisition

We’'ll help you define and refine your prospect list.

e Turnkey pricing
Pricing includes design consultation and creation, printing of the
card and outer envelope, insertion and a share of the postage.

e Printing and distribution

Cards can be redesigned for each mailing to incorporate new
and seasonal offers. They’re mailed to 28,000 to 30,000 targeted
homeowners.

THEXSTAR.

KansasCity*com | More than 1 MILLION READERS a week.
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KARASTAN CARPET SALE

C0-0P

The Star delivers ...

a hassle-free way to stretch
your advertising dollars.

The Star has a co-op department that will investigate potential co-op
funds, develop co-op-approved ads and process claim and billing forms
to provide a seamless cooperative advertising fund. Discover manufac-
turer funds that can help you extend your marketing frequency through
shared costs.

o The Kansas City Star’s co-op department T R
found $2.8 million for our advertisers. ) (E OF DREAMING.

{E MONTH TO MAKE IT REALITY.

o Nationwide, hillions of dollars go c . Yenth and we're offeing up to 30% offon every
unclaimed that could offset your O\ adlat, L/

advertising costs.

) stock. Every pattern. Every color. Every sink-your-
I got caught napping. Come in today and save,

P,
(2 O Naradlar])

9‘ Johnson County = 11400 Rogers Road « 913.469.5430

Lawrence « 2851 lowa Street = TR5.843.9090

www.webercarpet.com  Lee's Summit » 453 SE Oldham Parkway = 816.524.5200
K.C. North = 8620 N. Green Hills Rd. = 816.452.8109

No Payments No Interest for 12-Months

(wac)

THEASTAR.
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TARGETED SECTIONS

The Star delivers ...

special emphasis sections.

Each year The Star publishes a variety of special-interest sections pro-
duced by the newsroom and by our Targeted Sections Department.

You can reach a selected audience

through our menu of targeted sections, whether the
topic is sports, lifestyles, education, business, health,
geographic area or travel.

SPECIALTY PRODUCTS | TARGETED SECTIONS

THEASTAR.

KansasCity,com | More than 1 MILLION READERS a week.




VENDOR SECTIONS

The Star delivers ...

special advertising sections.

When your business or group has an expanded story to tell, our Vendor
Department can assist by tapping into the advertising dollars of product
and service providers you work with.

A vendor special section is perfect for:

e A new construction project.

e An expansion project.

¢ A major anniversary.

e Any time you want to tell your story in an
exclusive feature format.
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POLYBAD AD

UNIQUE PRODUCTS

The Star delivers ...

attention getters.

Make a distinctive first impression with these ways to make your
marketing message pop:

STAR NOTES AD

o POLYBAGS wrap your message around the newspaper.
They're the first ad a subscriber sees.

o STAR NOTES are front-page, removable, reusable
notes that make your message stand out. They allow
readers to take your message with them.

o FRONT RUNNERS are placed in the upper right-hand
corner of the front page of the Neighborhood News or
special section. They are, in effect, hillboard ads that
garner marquis attention.

o ADSCAPES are uniquely shaped ads that make your
message stand out in a whole new way.
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TARGET FINDER

The Star delivers ...

tailor-made messages. =) T

We use Claritas PRIZM NE, a segmentation system that provides a

simple way to identify, understand and target consumers. Once you
have this information, then you can easily reach your most profitable
segments and tailor your message and products specifically to them.

Zero in on the customers you have or
a customer hase you would like to acquire
through our Target Finder program.

INHER SUBLRES
A4 New Baginnings.
&6 Dl Gloiias
A9 Amarican Classicn
52 Subssrbam Ploneen
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THE+STAR.

KansasCity,com

MARKET RESEARCH

The Star delivers ...

Online Newspaper Users are More Likely to have
Professional or Managerial Jobs

[ [ ] [ ] TH P*SJ.H&
SO u nd ma rketl ng de c ISI 0 ns Total Combined Reach in the Kansas City area
th h h Reach of The Kansas City Star
(i millions of readers monthly)
rough research. -
a0
8
0 2.002
The Marketing Research Department of The Kansas City Star provides ::
our advertisers with extensive and innovative research services as an =
added value. These services include research and analysis of media, I Local Pt/ Qi 8 MorLcoal Girkes 0 Total Star ressh
demographics and consumer expenditures, and retail potential by store e —
or pI’OdUCt category. More than 1 MILLIGH REAGERS 5 vk

With the wealth of data available,
we are able to provide information on
the market environment, competitive forces,
your business’ existing and potential customers,
and advertising media in the metropolitan area.
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TheStar Late News
41.7% © 15.8%
B wore FrEUENCY.

MORE REACH.
MORE RESULTS

THE«STAR.
KanbasGity, com
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The Star delivers ... —
=
help with integrated advertisin =
" e e MEDIA PARTER, E
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As your marketing partner, The Star can assist you with promotional $§Bﬂ etter th an = rm—
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- ranite Transformati
* Print advertising. e TV advertising. 00 rmat'?',l‘-"; '
e |nternet advertising. e Direct mail. st o

e Radio advertising. e Qutdoor advertising.
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PHOTOGRAPHY SERVICES

The Star delivers ...

profitable images.

We offer a full-service photography studio to our advertisers. Whether
we come to your location to photograph or set up a photo shoot at our
studio at The Star, we capture your products at their best.

We know that higher-resolution photographs
result in sales. Although minimal fees are involved,
you'll discover our photography services
are a hargain.

SPECIALTY SERVICES | PHOTOGRAPHY SERVICES
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THE KANSAS CITY STAR | 1729 GRAND BLVD. | KANSAS CITY, MO | 64108
FOR ADVERTISING OPPORTUNITIES, CALL YOUR ACCOUNT EXECUTIVE OR 816-234-4525 OR E-MAIL ADVERTISING@KCSTAR.COM
WWW.KANSASCITY.COM






